IlyOnu4HbIE TeKIHHA MeXKIYHAPOIHBIX 3KCIIePTOB

16 u 17 dbeBpans B MHCTUTYTE €CTECTBEHHLIX M TYMaHUTAPHBIX HaYK IJId CTyHeHTOB COY MexXOyHapOOHBIE
9KCIIEPTH! IPOBEAYT LIUKJI JIEKIUM:

KPRATHBHbIK
KABCC:

16 ¢peBpans B aya. BXA B 15.00 — nekius npodeccopa YHuBepcuTeTa [IxKopaxa
Meiicona Puuapaa ®nopuga, aBTopa 6ecrceniepa «KpeaTuBHBIM KIacc: TIOAH, KOTOPEIE MEHSIIOT

oyny1ee»

17 ¢eBpans B aya. BXA B 15.30 — nekmus npodeccopa CTOKIOTbEMCKOM IIKOJIEL
skoHOMUKY CHKKO Ban I'enbaepa, cnenuanucTa 1o OpeHANHTY, MapKEeTUHTY U PA3BUTHIO PETHOHOB,

aBTopa KHUTH «CTpaTterus rinobanbHbIX 6peHmoB» («Global Brand Strategy — Unloking Brand Potential
across Countries, Cultures and Markets»)

Bxop Ha meKIuyu — CBOOOMHBIH.
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